Grade 6: Changes Over Time – The Ethics of Selling History                           
            Lesson Seed: 7
Lesson Seed Prototype

Lesson seeds are ideas for the standards that can be used to build a lesson. Lesson seeds are not meant to be all-inclusive, nor are they substitutes for instruction. When developing lessons from these seeds it is crucial that a teacher considers Universal Design for Learning and the needs of all learners. It is also important to build checkpoints into the lessons where appropriate formative assessments will inform a teacher’s instructional pacing and delivery.


Text(s): 
· A variety of print and/or TV advertisements.
· Articles and photos of Ch’in Shih Huang Ti used in LP02

· Description of a “museum box” - http://museumbox.e2bn.org/ (optional)
Standards
RI.9. Compare and contrast one author’s presentation of events with that of another (e.g., a memoir written by and a biography on the same person).
W.4. Produce clear and coherent writing in which the development, organization, and style are appropriate to task, purpose, and audience. 
SL.1. Engage effectively in a range of collaborative discussions (one-on-one, in groups, and teacher led) with diverse partners on grade 6 topics, texts, and issues, building on others’ ideas and expressing their own clearly.
L.5. Demonstrate understanding of figurative language, word relationships, and nuances in word meanings.
Student Outcomes/Suggested Instructional Activities
· Show students a variety of print and/or commercial advertisements that utilize various methods of rhetorical appeal. The following website provides links to a variety of online advertisement warehouses: 
http://www.readwritethink.org/files/resources/lesson_images/lesson1166/WebResources.html
· Direct students to work with a partner to determine if the selected advertisements appeal to the audience through the use of logic (data, examples, statistics, facts, reasoning, etc.), emotion (feelings), or based on the reputation (credibility or reliability) of the maker and/or speaker. Students should organize their discussion ideas using a three column chart. 

· Explain to students that they will need to consider these methods of appealing to an audience by making careful and purposeful word choices when they design their museum box exhibits and/or create a poster and/or pamphlet advertising their museum exhibits about Ch’in Shih Huang Ti. 
· Have students individually develop a list of the positive and negative aspects of the leadership of Ch’in Shih Huang Ti.
· Group students with their “Museum Curator” partners to compare lists. Encourage students to reach consensus about how they will portray Ch’in Shih Huang Ti in their museum box exhibit and/or other selected advertising medium– as a paranoid tyrant or an agent of positive change. 
· Review the Museum Curators project criteria and assessment tool (to be created by the teacher). 
· Provide time for students to create their museum box using http://museumbox.e2bn.org/ and/or create a poster, pamphlet, or other advertising medium for their museum exhibits about Ch’in Shih Huang Ti. 
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